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Since the international company, Barrows was founded in 1990 by two Kearsney old boys, 

Richard Barrow (Finningley 1975) and Derek Woodhouse (Finningley 1975), and it employs  
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a number of Kearsney old boys in its branches around the world, and is a generous 

supporter of Kearsney causes, we thought it would be of interest to our USA old boys to 

publish an article about Barrows, and particularly its USA operation. For this we reached out 

to Brent Taylor (Pembroke 2001), currently the chief of Barrows North America, who 

answered the Times’ questions about the success that a small South African company has 

made in the international market.  

Could you give us a brief timeline of Barrows creation and expansion? 

1990: Durban office opens 
1995: Reaches first 100 employees 
1999: London office opens 
2005: Reaches 500 employees 
2008: Brazil office opens 
2011: Singapore office opens 
2012: New York & Toronto offices open 
2013: Reaches 750 employees 
2015: LA offices open 
2015: Shanghai, China office opens 
2016: Mexico… 
 
What is it that has made Barrows so very successful? 

Culture is at the core of Barrows; a culture based on people with a sincere passion for what 

they do, working together towards a greater purpose. With a business that incorporates retail 

strategy, design and manufacturing, the culture of Barrows is about solving problems for our 

clients with a can-do attitude while having fun along the way. 



This culture centres around a common theme -- a "riff", so to speak, that's evident across 

our global network of offices. From Singapore to Sao Paulo, everyone is connected, every 

day. 

The world of retail and shopper marketing is one of constant flux. Questions like 'What is the 

role of brick-and-mortar stores in the future?' or 'How can we making the shopping 

experience more seamless and enjoyable for shoppers, consumers and retailers alike?'.  

These are the types of questions that we ask ourselves daily. There has been more change 

in the world of retail in the past three years than in the fifteen years before that!  Barrows is 

constantly adapting, thinking, reacting and delivering solutions to meet the needs of such a 

dynamic time. Ultimately, it's the people at Barrows that make it all possible and keep us 

ahead of the pack. 

Tell us a bit about yourself and your career with Barrows 

I started my career at Barrows in the December of 2002. This all happened as a result of a 

Kearsney College Old Boys golf day at Kloof Country Club where I was paired with Richard 

Barrow. We went on to win our 4 ball and during the 18 holes established a good 

connection. I continued my studies whilst gaining valuable business experience. By 2007 I 

was offered an opportunity to run the London, Europe business. I moved there with my high 

school sweetheart, Nicole Woodhouse, who is Derek’s daughter. We spent 7 quality years in 

the UK, got married and had our first daughter Isabella before being offered the opportunity 

to set up and run the North American business. I spent a long 6 months commuting back 

and forth between London and New York until the family moved over permanently in 2013. 

After 3 months of living in NY, we had our second daughter Alexandra. We now live in 

Brooklyn, Carroll Gardens with Ian Bester (Pembroke 2001) living 3 blocks away!   

Who are the other Kearsney Old Boys who work at Barrows North America? 
 
Ian Bester (Pembroke 2001, son of Gavin Bester [Pembroke 1967]).  Joined Barrows 

London in March 2012 and moved to New York in February 2014 

Ian.bester@barrowsonline.com 

+1 646-612-4321 

Chris Hartwig (Pembroke 2001) Joined Barrows USA in July 2015 and is currently leading 

the West Coast Office from Los Angeles 

Chris.hartwig@barrowsonline.com 

+1 949-678-9519 

Ian and Chris were introduced to the company through Brent, who has acted as a mentor 

throughout their time at Barrows. Both Ian and Chris initially spent time in the company 

Headquarters in Durban where they gained a sense of the company’s culture and 

capabilities. 

Brad Woodhouse (Finningley 2005, son of Derek Woodhouse) 

mailto:Ian.bester@barrowsonline.com
mailto:Chris.hartwig@barrowsonline.com


Brad has grown up with two families, that of his immediate family and that of Barrows. He 

joined the company in 2011, with his first two years spent learning the intricacies behind 

each of the Barrows services and products before moving abroad to the UK, where he now 

plies his trade in the London office.  

If you’d like to know more about the wide range of services that Barrows provides, follow this 
link: http://barrowsglobal.com/ 
 

Meet the Team: 

     

Brent Taylor     Ian Bester  Chris Hartwig  

 

 

 

 

 

 

 

 

Brad Woodhouse 

1st Rugby team 2001 

 


